
 



INTRODUCTION 

The global pandemic due to the Covid19 has forced people to find alternatives to obtain some kind 

of normality in their work and personal lives. This is where the Internet became the preferred 

platform. 

The continuous increase in online traffic means that now more than ever, your customers are online 

and if your digital footprint has not been optimized to meet them where they are and offer them 

what they are looking for, your competitor has and their market share increased as a result. 

Once you accept that your customers are online, you need to find out where they spend most of 

their time and then, how do you attract their attention to your website. 

This report looks at some of the platforms where online consumers tend to spend most of their 

time, what it costs to get their attention and what is successful with regards online marketing 

practices. 

 

ONLINE MARKETING PLATFORMS 

While there are numerous online platforms for advertising your products and services, we will look 

at the most popular being Facebook and Google Ads. 

The statistic that is important when marketing online is known as CTR (Click Through Rate). Basically, 

this means how many people clicked on your advert/post when compared to the total number of 

people that viewed your advert/post. 

The first graphic shows the average click through rate by industry on Facebook. 

 



Here are the number in more detail: 

 

The next statistic that we will consider is the cost per click for these industries on Facebook. 

 



Here are the numbers in more detail: 

 

 

the next statistic that requires attention is the cost per impression. The more impressions your 

advert/post gets, the more click throughs your advert/post gets and the more customers you can 

potentially gain. The table below shows the cost per 1000 impressions across 6 different social 

media platforms: 

 

 

 



All you have to do is carry out a search on Google and you will find the following information on 

what is a good CTR (Click Through Rate) with Google Ads: 

 

 

THE IMPORTANT NUMBERS 

When considering online marketing for your business, products, or services, the important numbers 

are as follows: 

• A good CTR is between 4% and 5%. 

• The average cost per 1000 impressions is between $6.46 and $30. 

• The average cost for CTR is between $0.45 and $3.77. 

When looking at the numbers above, it is evident that online marketing is not a cheap strategy but, 

more importantly, if not done correctly will be more costly without achieving the results as indicated 

above. 

So, how do you improve the effectiveness of your online marketing campaigns? Firstly, you need to 

increase your CTR and reduce the cost for each click. Considering the statistics in this report are 

based on averages, this means your marketing needs to be above average which in turn means you 

need to know exactly what you are doing, how the different advertising platforms work, and how 

to target your ideal client while beating our your competitors advertisements/posts. 

I’m sure you realize this is by no means and easy task so, what now? 

 

WHAT IF? 

What if you could achieve click through rates of 56.45% without being concerned with the number 

of impressions and… doing it at no cost? 

Let me also add that you don’t need to be an online marketing guru, a technology geek, or social 

media specialist. 

Does this sound like something you would be interested in knowing more about? 

Before we get to that, let me show you exactly what is possible with an example from one of my 

recent posts on LinkedIn which has in recent years become the most popular B2B lead generating 

platform preferred by more than 80% of online marketers. 

 

 



The post below was done on my company page in LinkedIn: 

 

 

 

 

With only 64 impressions I achieved a CTR of 54.69% and an engagement rate of 62.5%. 



The best part of this example and all other posts I do on LinkedIn for my business, products, and 

services is… My marketing and advertising budget were and are ZERO! 

What could you do with the money you spend on marketing and advertising to further improve 

your business if it was not spent on marketing and advertising? 

What would your business growth look like if you could attract prospects, leads, and clients at 

zero cost? 

What if all of this could be achieved using a standard LinkedIn account (no premium costs and no 

sales navigator costs)? 

 

HOW IS THIS ACHIEVED? 

When your LinkedIn profile, company page, and showcase pages are set-up and optimized to your 

prospects, their needs, and their unanswered questions… What you see in the post above is 

possible… and more. 

With a carefully structured content strategy on LinkedIn in combination with a relationship funnel 

that includes your website… you can attract more prospects, build a relationship with them then, 

convert them to leads that ultimately delivers an increase in revenue as they convert to customers. 

This may all seem complex and time consuming but, once your profile and processes are set up, it 

only requires 30 minutes to 45 minutes 3 times a week to maintain the constant flow of prospects, 

leads, and customers. 

What next? 

There are two ways for you to achieve profile optimization and relationship funnel set up which are: 

• Purchase a do-it-yourself training program that shows you step-by-step how to achieve the 

above-mentioned optimization or… 

• Hire the services of a business transformation specialist who understands the digital world 

and how to leverage it for your business. 

The LinkedIn Optimization Masterclass is a step-by-step course that shows you exactly how to 

optimise your LinkedIn presence for business success. It consists of a detailed workbook and 3 

tutorial videos. 

There is a very small percentage of profiles on LinkedIn that have been optimized correctly to take 

advantage of the power of this platform for lead generation. 

This means that when you apply what is taught in the LinkedIn Optimization Masterclass, your 

profile will feature among the top 10% of successful LinkedIn users. 

The strategies taught in the LinkedIn Optimization Masterclass are what consistently keep my 

profile featuring in the Top 2% in my industry and Top 4% in my network. How would this improve 

your success on LinkedIn? 
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What You Get With This Training Program 
 
This comprehensive step-by-step do it yourself training program includes a Training Guides and 
High-Quality Tutorial Training Videos. 
 
You will discover strategies to easily apply to your LinkedIn profile that ensures you effectively and 
successfully establish your professional brand, find the right people, engage with your target 
market, and build relationships. 
 
Your profile and brand will stand out from your competition and you will attract all the prospects, 
leads, and clients your business needs. 
 
You will never need a marketing budget again to advertise your products and services when applying 
what you are taught. 
 

If you are ready to take your LinkedIn profile and business to the next level, then click on the 
banner below to find out more about the LinkedIn Optimization Masterclass. 

 

(Download this document to activate the banner below) 
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For more valuable Free Guides for business owners visit our guides page by clicking 

here! No email is required and you can download all the free guides you want. 
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